TitleIII Technology Literacy Challenge Grant
Learning Unit 
Overview | Content Knowledge | Essential Questions | Connection To Standards | Initiating Activity | Learning Experiences | Culminating Performance | Pre-Requisite Skills | Modifications | Schedule/Time Plan | Technology Use
LU Title: The Ten Towns 
Author: Michael Zagrobelny

Grade Level:  6
School: 

Madrid-Waddington Central School

Topic/Subject Area: English 6/local history
Address: PO Box 67

 Madrid, NY 13660

Email: mzagrobelny@mwcs.neric.org
Phone/Fax: 315-322-5746

OVERVIEW
All too often, students are unaware, or unwilling to explore the value of their local area. Students become entranced with the world outside of their area without realizing what is all around them. This unit explores student understanding of local history and culture. The unit is designed so that students become aware of a variety of North Country landmarks, landforms, and localities. The unit also covers methods of persuasion used in advertising and writing. Students will be required to construct support for their topics in several different forms. The unit introduces students to the unique aspects of the North Country and allows for individual discovery of areas of interest. Guest speakers add expert information about the area and add to student resources.

 

CONTENT KNOWLEDGE 

Declarative 
Procedural 

 Students will know the difference between primary and secondary sources of information
Students will be able to narrow a research topic

Students will know the value of local landforms, landmarks, and localities
Students will be able to construct a criteria for accuracy

Students will know the impact of local waterways on the history, ecology, economy, and population of the North Country
Students will be able to access information through research in print, computer, and interview form

Students will know the techniques of persuasion in advertising
Students will be able to construct a proper bibliography

 
Students will be able to demonstrate the story board method of organization

 
 Students will be able to construct support for a persuasive writing piece

ESSENTIAL QUESTIONS
· What is the value of my hometown?

· How can I demonstrate the value of my hometown to others?

 

CONNECTIONS TO NYS LEARNING STANDARDS
List Standard # and Key Idea #: Write out related Performance Indicator(s) or Benchmark(s) 
 

 English Standards:

· Standard one – 

· Key Idea #1: Listening and reading to acquire information and understanding involves collecting data, facts, and generalizations; and using knowledge form oral, written and electronic sources.

· Performance indicators: interpret and analyze information from a textbook… as well as reference materials…; compare and synthesize information…; relate new information to prior knowledge and experience.

· Key idea #2: Speaking and writing to acquire and transmit information requires asking probing and clarifying questions, interpreting information from one context to another, and presenting the information and interpretation clearly, concisely, and comprehensibly.

· Performance indicators: organize information according to an identifiable structure…; develop information with appropriate supporting materials…; use standard English for formal presentation of information

Technology Standards

· Standard Two – Students will access, generate, process, and transfer information using appropriate technologies.

INITIATING ACTIVITY
“Finding your way in the North Country”

Students work in pairs to answer various questions regarding maps of the local area. The maps range form USGS quadrant maps to 100 hundred-year-old maps of local towns. The students must date the maps, find areas of interest and educate others about what the y have found.

 

LEARNING EXPERIENCES
In chronological order including acquisition experiences and extending/refining 
experiences for all stated declarative and procedural knowledge.
1. The students will know the difference between primary and secondary sources of information

· Traditional lecture/discussion format of class. Students will discuss the various types of sources and the benefits/drawbacks of each.

2. The students will know the value of local landforms, landmarks, and localities

· Guest speakers and writing prompts from The St. Lawrence County Almanac
· Individual student research and sharing of research

3. The students will know the impact of local waterways on the history, ecology, economy, and population of the North Country

· Guest speakers

· Traditional lecture/discussion

4. The students will know the techniques of persuasion in advertising

· Traditional class notes/lecture/discussion

· Viewing and analysis in pairs of print and video advertising

· Extending/refining activity is an exercise in error analysis using print advertising

5. Narrow a research topic

· Brainstorm topics

· Follow guidelines for narrowing topics

6. Construct a criteria for accuracy

· Students brainstorm criteria

· Pair/share to refine criteria

· Class discussion to formalize uniform criteria

7. Access information through research in print, computer, and interview form

· Individual and group research in school

· Individual interview with persons familiar with topics

8. Construct a proper resource page

· Following guidelines provided in class, students will construct an MLA bibliography

9. Demonstrate the storyboard method of organization

· Students will outline television commercials using storyboard method

10. Construct support for a persuasive writing piece

· Students will write a four to five paragraph persuasive essay which construct support for saving their topic from demolition or preserving/restoring their landmark.

· Students will organize information in logical format for essay 

CULMINATING PERFORMANCE 
Include rubric(s)
 

 Students will work in pairs to create a storyboard for a sixty second commercial promoting their chosen landmark, landform, or locality. The commercial must include techniques of advertising and persuasion learned earlier in the unit. Students will also create an original poem, letter, or other narration to be used as the voice–over for the commercial. The storyboard will be created using PowerPoint and displayed with the use of the slide show feature of PowerPoint. 

Culminating Activity Rubric

       






Earned Assessment:

Element
Points Possible
Self
Teacher

The commercial successfully promotes the topic
-----------------
---------
----------

1. The value of the topic is expressed through sight and sound
15



2. Information/images from class research are presented to support the topic
10



3. At least one advertising technique is successfully employed
10



Creative writing 
-----------------
---------
----------

4. Voice over is appropriate in length
10



5. Voice over is appropriate in content
15



6. Voice over maintains continuity with images
10



7. Voice over is appropriate in language
10



PowerPoint features 
----------------
---------
----------

8. Slide show is correctly timed
10



9. Slides transition automatically
10



Total




PRE-REQUISITE SKILLS
· Word Processing

· PowerPoint introduction

 

MODIFICATIONS
 

 
This unit is appropriate for study of any local area. The skills demonstrated are those of basic research related to topics of interest. PowerPoint presentation can easily be replaced by traditional storyboard presentations. Additional modification may be made to suit a student’s IEP.

UNIT SCHEDULE/TIME PLAN

 (The unit will take approximately six weeks)

 The first week of the unit concentrates on lecture/class exercises regarding topic selection, source types and research strategies. Students are given a six-page handout which provides guidelines and notes regarding the research process. The week involves a scavenger hunt in the library. Students are required to find and classify sources information based on class notes regarding primary and secondary sources. Students find resources in print and media. Students will then apply the criteria for accuracy to the resources they found. This exercise also begins the students’ formal research for their topic.

Week two of the unit includes two guest speakers. The first is a representative of the St. Lawrence aquarium and ecological center who introduces students to the lake sturgeon and the efforts to increase the population of the sturgeon. The second speaker is a representative of the New York Power Authority. This speaker demonstrates the generation of power from water and the local impact of the St. Lawrence power Project. Both speakers demonstrate the effect and importance of local waterways of the area. Week two also continues the preliminary research of the student’s individual topics.

Week three includes an introduction to persuasive techniques in writing and advertising. Students will engage in lecture/discussion regarding persuasive techniques. Class notes will be provided to facilitate student participation. The week will include student viewing and analysis in pairs of print and video advertising. The extending/refining activity is an exercise in error analysis of print advertising. Topic research will continue.

Week four of the project will be the end of class time for research. Students will participate in a lecture/participation lesson regarding organization of information. Week four will also feature a guest speaker from the Heritage Grist mill association. The speaker will demonstrate 19th century mill operation and the association’s work to revitalize the mill. The extending/refining activity for week four will be a writing assignment related to restoring and renovating historic areas. The scenario will have the students writing an op-ed piece for the local newspaper. The piece will be a persuasive essay which asks the students to construct support for saving their topic from destruction, restoring their topic, etc.

Weeks five and six of the project will include preparation for the culminating performance. Students will learn the storyboard method of organization and use it to outline television commercials. Students will use PowerPoint to arrange outlines. Class time will also be allocated to brainstorm and create appropriate voice-overs for the culminating performance. Pairs will then create one commercial using PowerPoint. The topic of the commercial must support one of the localities, landforms, or landmarks chosen by one of the group members. The final activity will be presentations of the projects to class members and self-evaluation.

TECHNOLOGY USE
 Students will utilize the Internet, word processors, PowerPoint, scanners, tape recorders, and digital cameras.

 

