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OVERVIEW
 In my Advertising Design Class, students are expected to complete a variety of assignments using several different mediums. Students in this class are expected to understand the roles that a person in the Advertising Field has. This includes meeting deadlines, being creative, working toward a specific goal and presenting completed projects in a professional manner. Students in this class are upperclassmen, so most have some art courses where they have been introduced to the basics. All of my assignments are challenging but all assignments allow students to succeed and see personal growth. 


This project allows students to create an Advertising Campaign in which they are able to support the arts program. Students will be creating T-shirts, designing posters and billboards, and videotaping commercials that are created from original storyboards. The theme of this campaign is "Celebrate the Arts."

CONTENT KNOWLEDGE
PRIVATE
Declarative 

Students will:
Procedural 

Students will:

· Learn proper layout design in order to create an advertising campaign consisting of a T-shirt ad, a video commercial, a poster and a billboard
· Create 4 different layouts to meet objectives for the advertising campaign

· Learn typography
· Apply typography to different designs

· Learn how to market slogans through multiple advertising mediums
· Develop an understanding of basic elements of design 

· Learn the process to create and present a storyboard
· Create a storyboard to be used for video

· Learn how to scan original artwork
· Scan, rotate, enlarge and adjust color for original T-shirt designs

· Learn that billboard slogans include quick reference images
· Create a billboard design to scale

· learn how to coordinate illustrations and text
· create an illustration for text

· Learn how to shoot video commercials, including editing
· Shoot video commercials, including creating a set and adjusting sound and lighting

ESSENTIAL QUESTIONS
1. What kind of images would best represent an advertising campaign?

2. How can an advertising designer determine which medium is most effective for a product?

3. How do advertising designers determine their audience?

 

CONNECTIONS TO NYS LEARNING STANDARDS
List Standard # and Key Idea #: Write out related Performance Indicator(s) or Benchmark(s) 
 Mathematics, Science, and Technology

 Standard 2: Information Systems Students will access, generate, process, and transfer information using appropriate technologies. 

· Photo editor for T-shirt design

· Scanner use for transferring T-shirt designs to computer

· Video commercial

Standard 5: Technology Students will apply technological knowledge and skills to design, construct, use and evaluate products and systems to satisfy human and environmental needs. 

· Video commercial-light and sound 

· Photo editor-cropping, adjusting color, enlarging

English Language Arts

Standard 4: Language for Social Interaction Students will listen, speak, read, and write for social interaction. Students will use oral and written language that follows the accepted conventions of the English language for effective social communication with a wide variety of people. As readers and Listeners, they will use the social communications of others to enrich their understanding of people and their views. 

· Group work for storyboard and video

· Peer critiques

The Arts

Standard 1: Creating, Performing, and Participating in the Arts Students will actively engage in the processes that constitute creation and performance in the arts (dance, music, theatre, and visual arts) and participate in various roles in the arts. 

· Create 4 unique advertising designs

Standard 2: Knowing and Using Arts Materials and Resources Students will be knowledgeable about and make use of the materials and resources available for participation in the arts in various roles. 

· Use a variety of mediums

· Display understanding of elements of design

Standard 3: Responding to and Analyzing Works of Art Students will respond critically to a variety of works in the arts, connecting the individual work to other works and to other aspects of human endeavor and thought. 

· Peer critiques



Standard 4: Understanding the Cultural Contributions of the Arts Students will develop an understanding of the personal and cultural forces that shape artistic communication and how the arts turn shape the diverse cultures of past and present society. 

· Commercial videos

· T-Shirt design

Career Development and Occupational Studies

Standard 1: Career Development Students will be knowledgeable about the world of work, explore career options, and relate personal skills, aptitudes, and abilities to future career decisions. 

· Learn about roles of advertising designer

Standard 2: Integrated Learning Students will demonstrate how academic knowledge and skills are applied in the workplace and other settings. 

· Responsible to meet deadlines

· Create quality pieces of artwork

Standard 3a: Universal Foundation Skills Students will demonstrate mastery of the foundation skills and competencies essential for success in the workplace. 

· Create 4 parts of an advertising campaign

INITIATING ACTIVITY
The teacher will present groups of students with 4 items, a poster, a picture of a billboard, a T-shirt and a taped video commercial, all with a common theme; Air Jordan, Levi's, 7-Up etc… Students will view all of these items and draw conclusions about them. Once students have had ample time to do this, the teacher will regroup the students and have them share what observations they made about their items with the rest of the class. Example: we all had 4 similar items, all of our items were about Air Jordan… 

The teacher will lead the students to understand that they are looking at advertisements. The teacher will then ask students to share three things: who the intended audience was, why these are published advertisements, and what makes these advertisements successful. Once students have had a chance to reflect, the teacher will record responses to be posted for future reference. 

The teacher will discuss that all of these advertisements were successful because the designer knew their audience, found a catchy slogan, met advertising criteria, and presented material in a user friendly format.

The teacher will hand out the overview of the "Celebrate the Arts Campaign"(see attachment #1) and go over this with the class. Students will be allowed to ask questions and begin brainstorming ideas. 

 

LEARNING EXPERIENCES
In chronological order including acquisition experiences and extending/refining 
experiences for all stated declarative and procedural knowledge.

There will be four major lessons during this unit. All four will take the same format, only the criteria for assessment changes. Because an Art class is different from many other educational courses, students work independently and get assistance from the teacher on an as needed basis.

The lessons for this unit will follow the following format:

Anticipatory Set: The teacher will provide 10-12 samples of the part of the advertising campaign that will be taught, for example, T-shirts. Students will be allowed to look and discuss the items in small groups. Students will then determine the strengths and weaknesses for each item. 

Verbal Interaction: The teacher will allow students to share observations about the items viewed.

Handout: The teacher will give the handout, review all parts and answer any questions. At this time the grading of each project will be broken down by each element.

Sample Work: The teacher will then show all parts of the assignment. There will be samples that show the beginning, middle and end of a project.

Discussion of Pitfalls: The teacher will give students some helpful hints for creating their projects.

Closure: This time is used to answer individual questions, for students to view the teacher sample and the samples provided during the anticipatory set, or for students to begin working.

 CELEBRATE THE ARTS 

POSTER LESSON


In this assignment you will be creating a poster that revolves around the Celebrate the Arts Campaign.  I have several different approaches to this assignment that I would like you to consider.

A. Your own Surrealist design.  For this approach you will create a surrealist photo collage from magazine and photo cut outs and then draw that collage on the final poster.  No cartoons can be used but color and proportion should be distorted to create a more dream like quality in your drawing.

B. A collage drawing based on three or more famous works of art.  For this approach you will select three different pieces of famous artwork and then creatively combine them so that each is recognizable but at the same time a new image is created.

C. Cartoon substitution in a famous piece of artwork.  For this approach you would select a historical piece of artwork and then recreate it while creatively incorporating cartoon characters into the design.

D. Your own design.  This is the most challenging of the four approaches and I will review this part the most critically.  If you choose this approach you will first have to come up with an idea which I approve and then provide a detailed sketch of that idea followed by creating the image on the final paper.  I strongly suggest that only students with a lot of creativity and a strong art background choose this approach.


SKETCHES (20 POINTS)


This can consist of a photo collage or a drawing but I will not issue you final paper until you can show me a sketch that depicts what you plan to create.  Sketches do not need to be shaded or colored but should be clear and able to be understood.

PAGE SET UP (10 POINTS)


On 18x 24 paper you need to create a box for your drawing that is 16x18 with a one inch border on the sides and top and a five inch border on the bottom for your lettering.

LETTERING (20 POINTS)


In the space allotted on the bottom you need to have the words CELEBRATE THE ARTS clearly written in large uppercase letters that are all the same style type and are neatly printed.  You will lose points if you do not execute this section with good craftsmanship.

DESIGN (50 POINTS)


Your design should be creative and reflect your best effort.  Do not choose subject matter that is below your ability or you will lose points.  I expect your designs to be well thought out and show excellent craftsmanship.  


CELEBRATE THE ARTS

BILLBOARD LESSON

In this assignment you will be creating a billboard that revolves around the Celebrate the Arts Campaign.  A billboard design must be simple in design so that it can be viewed and understood in a very short time period.  I strongly suggest that your design include a single illustration and the words Celebrate the Arts in a basic font.

SKETCHES (20 POINTS)


I would like you to create at least six different designs for your billboard.  It is important that your designs be large and easily understood.  The sketches do not need to be elaborate but clear enough for both you and I to understand what it is you are attempting to do.

PAGE SET UP (10 POINTS)


In this assignment you will be creating a billboard to scale in order to help you appreciate the difficulties advertising designers have in working with this medium. On a 10 x 26 paper you need to create a box for your drawing that is 8 x 24 with a one inch border.

LETTERING (20 POINTS)


The lettering needs to be clear and very visible. I suggest using a color that is complementary to your design for your letters.  Your letters should be in a simple font.


DESIGN (50 POINTS)


Your design should be creative and reflect your best effort.  It is important that your composition makes use of the entire shape of the paper and is clever enough to catch the eye of passing drivers.  Your billboards should reflect your understanding of the elements of design.


CELEBRATE THE ARTS

T-SHIRT LESSON


In this assignment you will be creating a T-shirt that revolves around the Celebrate the Arts Campaign. Your design must include a small pocket image for the front and a larger image for the back. The image on the front of the shirt must relate to the image on the back.  You may choose to use some of the ideas you developed for the poster design if you would like.

SKETCHES (20 POINTS)


This can consist of an original drawing and may include text as well.  I will not issue you final paper until you can show me a sketch that depicts what you plan to create.  Sketches do not need to be shaded or colored but should be clear and able to be understood.  You will need to identify which images will be placed on the front and the rear of the T-shirt.

PAGE SET UP (10 POINTS)


The design for the front of the shirt must be created on a 5 x 5 sheet of paper with a 1-inch border.  The design for the back of the shirt will be 8 x 11 with a 1-inch border.

DESIGN (50 POINTS)


Your design should be creative and reflect your best effort.  Do not choose subject matter that is below your ability or you will lose points.  I expect your designs to be well thought out and show excellent craftsmanship.  

PRODUCTION (20 POINTS)


After you have completed your drawing you will be required to scan your image into the computer and save it in your file.  Once your image is saved you will open your file in Photo Editor and make the necessary adjustments in contrast and enlargement or reduction of size before printing.  I then ask that you print out the final image onto the transfer paper and iron it on to your T-shirt.  If you are having difficulties with any of these procedures please ask for assistance.


CELEBRATE THE ARTS

STORYBOARD/VIDEO LESSON


In this assignment you will be creating a commercial that revolves around the Celebrate the Arts Campaign. You will be asked to create a storyboard and construct any set designs needed for filming your commercial.  The commercials should be brief, one to two minutes in length, and inform the viewers about the issue.  I will also be asking you to think about when and on what channel you will be airing this commercial and who is your target audience.

STORYBOARD (60 POINTS)


Your storyboards should provide the director enough information to shoot the actual commercial. Storyboards should have an illustration for every ten seconds of filming.  The illustrations should depict what is happening in the scene and from where the camera will be shooting. Under each illustration you should have any dialog or directors notes needed to film the commercial.

PAGE SET UP (20 POINTS)


The length of your commercial will determine the size of your paper. Each ten seconds of film will be depicted by a drawing that is rendered on a 5 x 5 sheet of white card stock with a half-inch border. The drawings will be mounted on a black piece of mat board two inches from the sides of the board and two inches from each other.  I will provide a demonstration on how to complete this process.

PRODUCTION (20 POINTS)


After you have completed your drawing you will be require to pitch your idea to the other members of the class for a peer critique. After the critique you will work with a group to film your commercials.  You are responsible for creating any sets that you need for filming.  The final video should be turned in with your storyboard for review. 

 

NOTE:

Students are given a criteria checklist at the beginning of the project. In the case of this unit, students were actually given four checklists, one as each new assignment was given. The criteria sheet lays out the expectations as well as directions for the assignments. This is gone over thoroughly in class before any materials are taken out to begin working. 

As the projects develop, students are able to conference with their peers as well as the teacher. They are encouraged to take their work home to get constructive feedback from their parents and siblings. 

At the end of the project, students critique each other's work and provide feedback. Students also write a short reflective piece on their work that outlines any problems or situations they encountered while working. They are also asked to compare their product to their artistic ability.

CULMINATING PERFORMANCE 
Include rubric(s)

Students will be required to present their final Celebrate the Arts Campaign to the class. This will be done over 3 class periods. The student presenting must explain each piece of artwork, as well as share how they generated their ideas, who their target audience is, and why they feel their campaign will help people take note of the arts. The teacher will use the criteria sheets for grading the projects. Each student who is an audience member for a campaign, must write a five sentence critique. This must include the strengths and weaknesses of the campaign, and any other information they want to share. These will be returned to the presenting student with the teacher grade sheet, AFTER the teacher has reviewed all of the comments. The critiques count as a participation grade for class.

PRE-REQUISITE SKILLS
 
In order to succeed in this learning experience, students need to view the media with an open mind. Students need to follow directions, use their imaginations and observe the world around them. Once these things are completed, students are ready to begin.


Students also need to have had a Studio Art Class and know how to critique art work in a constructive manner.

 

MODIFICATIONS
 Some students have mini-deadlines set for them, so that they can be successful. Students who work very well independently are given one deadline.

 

UNIT SCHEDULE/TIME PLAN
 
The planning of these activities was about four hours a week. That time included, buying materials, making sample projects, gathering resources, and writing the plans and assessment pieces. 

The daily time allotted to work on this was 40 minutes over a period of 15 weeks. Many students realized that this was not enough time to complete a project successfully, so many students worked during study halls as well as at home and before and after school.

 

TECHNOLOGY USE
 
As with any area of study, it never seems that there is enough time to do all of that you want to. One area that I felt was particularly important during this unit was the use of technology. My students were taught a new way to watch television commercials and view the media, how to scan and adjust images, and how to use a video recorder. Students learned to use Photo Editor to help in designing their T-shirts. 
Attachment #1

CELEBRATE THE ARTS AD CAMPAIGN

 In this assignment you will be learning how to promote an idea or belief through advertising.  I will expect you to use different types of advertisements to promote the Celebrate the Arts Campaign.  You will be creating posters, designing billboards, creating T-shirts and drawing storyboard layouts for commercials in an attempt to raise awareness on this issue.


The arts play a very important role in the schools today and this campaign is designed to bring awareness to that fact.  Many prominent figures in the music and theater industries have joined together to raise awareness arts and their role in a successful school program.  I am sure that you have seen some commercials on MTV that deal with this issue.


In this assignment I want you to imagine that you are the head-advertising agent for the Celebrate the Arts Campaign and come up with a creative way to get across how important and wonderful the arts are.  I suggest you look to use art history in your assignments to show how the arts have played a major role in history and imagine a way you think arts will be useful in the future.


This assignment will be broken down into four parts of equal value.

POSTER


This section of the assignment will require you to create a poster that depicts the value of art.  You can use historical images or create your own design.  The poster type should be clear and the slogan Celebrate the Arts should appear on it.

BILLBOARD


This section of the assignment should have an image that is quickly understood and can be read in a very few seconds.  The images should be less complicated then the poster since people will have less time to study them when they are driving.   The slogan should be large and easy to read.

T-SHIRT DESIGN


This ad needs to be very clever and very visually appealing so that people feel comfortable wearing your design on their chest or back.  You may elect to have a front or back design.  We will be creating these T-shirts using the computer.

COMMERCIAL STORY-BOARD


I am less worried about your drawings here and more concerned with your ideas and how you put your thoughts together.  I hope to have time to create these commercials in the classroom so please make sure your storyboards are clear and that what you plan to have for sets, dialog and characters is conveyed in your story board.


This is a great opportunity to learn what is involved in creating an ad campaign and learning how to go about accomplishing those things.  This assignment will allow you to use a wide range of mediums from the classic pencils to the state of the art video to create your campaign. Enjoy!

