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OVERVIEW

Do you want to have fun with your students and have them learn something valuable? Try this! Each of us is constantly being bombarded with advertisements and a variety of gimmicks that advertisers use to try to persuade us into buying their product. Sometimes advertisers trap us in their themes and lead us to believe that their product is the best. Although we can acknowledge that many of these themes are successful, we need to be careful not to get caught in their web. Our decisions need to be based on what we need or believe, not on what they are telling us what we must have. Insert technology. Students need varied experiences using technology today. This unit provides students with the opportunity to scrutinize big business propaganda (advertisements) with the utilization of modern technology within their learning. 

CONTENT KNOWLEDGE
	Declarative 
	Procedural 

	Students will know the purpose of advertising.
	Students will create slides using PowerPoint.

	Students will discover the influence of media.
	Students will scan a selected magazine advertisement.

	Students will identify advertising techniques.
	Students will utilize the Internet.

	Students will list different types of target audiences.
	Students will operate the digital camera.

	Students will compare 2 advertisements.
	Students will present PowerPoint presentation.

	Students will evaluate peer presentations using rubric.
	 


ESSENTIAL QUESTIONS

1. What importance and influence do advertising have in our lives?

2. How do the media influence our decisions with the products that we buy?

3. What techniques do media use to grasp their audiences?

4. How can I utilize modern technology in my life with my product decisions?


CONNECTIONS TO NYS LEARNING STANDARDS
List Standard # and Key Idea #: Write out related Performance Indicator(s) or Benchmark(s)

Health #1 key idea 4: Students evaluate how the multiple influences, which affect health decisions and behaviors, can be altered.

Health #3 key idea 1: Students will demonstrate how to evaluate health information, products, and services for validity and reliability.

Health #3 key idea 4: Students use technology and the media to promote positive health messages.

ELA #1 key idea 1b: Students will synthesize information from diverse sources and identify complexities and discrepancies in the information.

ELA #1 key idea 1d: Students will make distinctions about the relative value and significance of specific data, facts, and ideas.

ELA #1 key idea 1e: Students will make perceptive and well developed connections to prior knowledge.
ELA #1 key idea 2c: Students will use a wide range of organizational patterns such as chronological, logical (both deductive and inductive), cause and effects, and comparison/contrast.

ELA #1 key idea 2e: Students will revise and improve early drafts by restructuring correcting errors, and revising for clarity and effect.
ELA #3 key idea 2c: Students will monitor and adjust their own oral and written presentations to have the greatest influences on a particular audience.
MST #2 key idea 1b: Students will prepare multimedia presentations demonstrating a clear sense of audience and purpose.

MST #5 key 1b: Students will identify, locate, and use a wide range of information resources including subject experts, library references, magazines, videodiscs, films, electronic data bases and on-line services, and discuss and document through notes and sketches how findings relate to the problem.

MST #5 key idea 3a: Students will understand basic computer architecture and describe the function of computer subsystems and peripheral devices.
MST #7 key idea 1b: Students will analyze and quantify consumer product data, understand environmental and economic impacts, develop a method for judging the value and efficacy of competing products and discuss cost/benefit and risk/benefit tradeoffs made in arriving at the optimal choice.

MST #7 key ideas 2a-e: Students will work effectively, gather and process information, generate and analyze ideas, observe common themes, and realize ideas.

INITIATING ACTIVITY

As a hook into the Advertising Healthy Web unit, students will view four, three-minute video clips of advertisements from the laser disk. After viewing clips students will link their prior knowledge using Numbered Heads to identify three to five advertising gimmicks used. Then using FWL, students will identify known advertising media. 

 

LEARNING EXPERIENCES
In chronological order including acquisition experiences and extending/refining experiences for all stated declarative and procedural knowledge.

 Lesson 1:

This introductory lesson is easiest done in a classroom setting with a laser disk player available.


Show Video Clips from "ABC News Interactive: Drugs & Other Substances" Side 2, Chapter 8; "ABC News Interactive: Alcohol" Side 1, Chapter 14; "ABC News Interactive: Tobacco" Side 1, Chapter 15 and Side 2, Chapter 6. (If not available select a variety of advertisements from the TV and show on a VCR.)


Have students in Numbered Heads identify 3 to 5 advertising gimmicks used. Using FWL students will identify known advertising media.


On the wall, incorporate a large, Laminated Poster-sized advertisement of a popular teen product whereby the students place names of media identified in the above FWL on 3x5 cards that are then affixed to the poster where they remain for the duration of the project.


During teacher Lecture & student note taking, 3-Minute Pauses are utilized to construct meaning for students on the purposes of advertisements. In conjunction, a Graphic Organizer is utilized listing these purposes.


Play "King’s Cross". The concept is that telling the truth is difficult, while false information is fun and easy to write. (Each student is given a 3x5 card and instructed to write 2 true statements about themselves and 1 false statement. They should be believable, but not obvious. Once completed, students tape their cards on their backs. Have students walk around and read one another’s cards trying to identify the false statement. Bring the class back together, have each student read their statements and as a class try to identify the false statement.) Using FWL, the students will express the influence media have on them.


Show the videos "Rex A. Canine I" & "Rex A. Canine II". During videos, have students group influences demonstrated in the video on a Graphic Organizer. In FWL, have students discuss the relationship between the characters’ names and the influence media have on us.

 Lesson 2:


Give students a Graphic Organizer in order to sort the techniques identified while the teacher Lectures on the variety of advertising techniques used by advertisers. During lecture, 3-Minute Pauses are used to construct meaning for the students in identifying the advertising techniques. Have the students Graph numbered samples of ads with appropriate techniques. Upon completion, in Numbered Heads, students identify which ad depicts which technique discussed. In FWL, students identify known advertising techniques.


To construct student meaning, utilize Concept Attainment to identify different target audiences for advertisers. To construct support for this, students will Compare & Contrast 2 ads utilizing a Graphic Organizer including a FWL summary statement. (Handout available) Follow with a Rubric.

 Lesson 3:


These lessons are easiest to accomplish in a lab setting where each student can have his/her own computer and with an In Focus projector or on-screen program for instruction. The teacher should be familiar and comfortable with PowerPoint as well as Internet usage. A folder entitled "Health" where students will place their individual work should also be created prior to these lessons.


To construct support for procedural knowledge in creating a PowerPoint presentation, the teacher utilizes the Think-Aloud strategy. The knowledge is further enhanced with the use of a Written Set of Steps for the students. (Handout available)


In order to practice these skills, students are asked to create a simple 2-3-slide PowerPoint presentation with a Variety of Situations. Slides will include different slide layouts, Clip-Art, Fonts, Style, Color, Background, and Transitions.

For student internalization, set up a Practice Schedule during class time over a few class periods depending on student comfort/knowledge level. Using Reciprocal Teaching between students during this practice and subsequent practice sessions to assist students with their learning.

Lesson 4:


Students select one ad from a magazine. Again, using the Think-Aloud strategy, the teacher presents the necessary steps to scanning a photo onto a PowerPoint presentation. Their knowledge is further enhanced with the use of a Written Set of Steps for this skill. A Practice Schedule follows. 

Lesson 5:


Using the Think-Aloud strategy, the teacher presents the necessary steps to incorporate an Internet photo into the PowerPoint presentation. Again, a Written Set of Steps is used for this skill along with a Practice Schedule. 

 Lesson 6:


Again through the Think-Aloud strategy, the teacher presents the steps to operating a digital camera. A Written Set of Steps is distributed. A Practice Schedule is used for this skill using Numbered Heads and students are instructed to add a digital photo to a PowerPoint slide.

 

CULMINATING PERFORMANCE 
Include rubric(s)
Each of us is constantly being bombarded with advertisements and a variety of gimmicks that advertisers use to try to persuade us to buy their product. Invent a PowerPoint presentation selling 2 separate products without the use of misleading information. Be sure to include a scanned copy of one advertisement showing an advertiser’s gimmick while the other must come from the Internet. State what each product promises to do for you along with their sources. Using the digital camera, create 2 separate new ads free from innuendo to sell the product. Finally, include a title slide and a summary slide with a brief conclusion on this PowerPoint presentation. Be creative!

Students during peer review and for the final student presentations will use the following RUBRIC. The teacher during student work & final presentations will also use it.

Rubric:

"PowerPoint Presentation On Advertising"

4: Presentation provides a unique solution to advertising 2 products. Reflects a high level of creativity. Is flawless.

3: Presentation provides a good answer to advertising the 2 products. Creative, yet errors noted.

2: Presentation does not satisfy the needs requested. Many errors noted.

1: Presentation has little or no relation to advertising the products.

 "Presentation Identifies Criteria"

4: Presentation shows rigorous criteria & is well suited to the purpose of the presentation.

3: Identifies many criteria for the presentation.

2: Identifies some criteria, many criteria missing.

1: Criteria fail to address the important purposes of presentation. Low standards, little quality expected.

"Revises Initial Presentation"

4: Revisions clearly bring the presentation closer to fulfilling the purpose for which it is designed.

3: Revises the presentation in ways that serve the purpose of the presentation.

2: Revises the presentation but addresses only the most obvious difficulties.

1: Makes few, if any revisions. Appears satisfied despite obvious difficulties.

"Meets Criteria"

4: Develops a final product that meets criteria at a demanding level of quality.

3: Continues revising until presentation meets all criteria.

2: Revisions meet minimum standards.

1: Presentation does not meet many important criteria.

"Meets Presentation Need"

4: Presentation thoroughly fulfills the purpose for which it was designed. Outstanding job!

3: Presentation successfully serves the purpose for which it was designed. Nice job!

2: Presentation does not adequately serve the purpose for which it was designed.

1: Presentation fails in the purpose for which it was designed.

PRE-REQUISITE SKILLS

 Computer skills (including Internet awareness)

Students should be familiar with rubric usage

MODIFICATIONS

Some students may need assistance with reading or spelling based on their IEP

UNIT SCHEDULE/TIME PLAN

12-15 class periods at 43 minutes in length depending on class size
TECHNOLOGY USE

Laser Disk Player, Video, Computer, In Focus Projector, Scanner, Digital Camera, Internet

 

